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2. EXPERIENCIA EMOCIONAL - Disparadores emocionales [ 95 ]
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3. EMOCIONES SENTIDAS [ 8 ]
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4. EMOTIONAL & CXKPI's[ 5 ]
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» Satisfacciéon con la Experiencia (como el ACSI)
* NPS (Net Promoter Score)
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Modelo Predictivo FEM®

5. COMPORTAMIENTOS DE CLIENTE [12 ]
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6. TENDENCIAS DEL SECTOR

Tendencias de posicionamiento emocional Nichos de innovaciéon emocional
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